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Ted Plana has worked in the air show industry since childhood including 23 years underlhe $.A. 


guidance of Al Benedict, the father of the Chicago Air & Water Shew. Ted has held titles a 


Operations Director for the McDonalds National Salute to the United States Military, the wc 


largest two day spectator event, and Producer/Air Operations of "Above and Beyond: The U.S. Air 7 


Force Experience" which was televised on PAX Television Network. He has consulted numerous 


cities and countries on air show productions including Long Beach,CA, El Paso, TX, Oswegn N ~ J ~ 


Owensboro, KY, Bermuda and Jumaica. Further, he consulted with petformers on air show, 


marketing including Red Baron Pizza Squadron and Mike Wiskus sponsored by Lucas Oil. 


Recently, Ted worked with New York City to create the New York City Air Show and the NYC. Air <,

Force Week. In addition, he worked as a consultant on the Military Channel's "Showdown: Air 


Combat." On other proiects, Mr. Plana h a s  held similar titles with btoadcasts on CBS and ESPN \ 

including the Super Bowl and Major League Baseball flyovers. His achievements have been ? ' 


recognized by the United Stdtes Air Force Thunderbirds as an honorary member and the same with 4 


the United States Army Golden Knights Parachute Team, an award that wos presented to President 


George W. Bush, Sr. the following year. 

?*!{# '.

Ted lives and is a native of Chicago. He attended The Lawrenceville School and Lake Forest College 

both on hockey scholarship and continued on to play For the Chicago Cardinals Semi-Pro Hockey 
2 ,q! RTeam. 1 

4 


earn P m r n - ~ r n  mls~skmW6 . I 
1 

Ron Politots vast experience in Production, Event Management, Advw~ising and Digital 
I 
Idk,

Convergence,creates a dynamic combination that has helped him to earnflcognition as one of the 

pioneers of today's technology revolution. ' 7 i 

4 - ph 
i p  

)* < 
ology t? .-$As a respected member of the production, advertising and ommun~ty, Ron has advised , 

the staff of Oprah's Harpo Preductionr, about how to imo mtmct ive media, future IT 
strategy, and Dconvergent- technology into the various m J mels of their business. JI 

During the Presidential C,ampaign of 2000, the State of Florida hired Ron to p)cdwe the !%hBof 

Technology dddress for ~ o v e r n o f  ~ e b - ~ d h .Through the use of interactive media, 1ii.e webcattfng 

and ~cohver~eot.tbchno~& this meda event a l to led the world to see why the State of Florida 

has become tLe le'ader hautilLing the latest in technology to run stafe government. 
, * * ' + t e e '  b" 

Beforaithis, e y ~ n ~ . F f b ~ ~ l i 6 ~ ~ c d " u ~ e da fflulkcole public relptionr campaign, along with'a national 
C

media.event: 
f 

t hd~s i~d l tp~eous ly ,~b~a~ed  MyFlorida.com as-the official state portal and!ounched 
' ,  t t 

rr ~16rida's'~citizens akd;tate $mplb;ees 'to ihlerdh with &teAgovernrnent: 
. a7d~41 -% I - * '  ' "  p 

" ", 
4'
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Over the years, Ron has been brought into advertising agencies such a@BDO/Chicago, Chic. , 
Day, DDB Needham, and others, to .a as Producer to create cornmerciaflor McDonald's, Kailua 

Chevy, Equal, KFC, Sears, and Sony, just to name a few. e %Wt 
Previously, Ron served os Executive Producer for Swell, whera from 1988 until 1998. he 

small business into a multimillion dollar enterprise. His leadership and inrrovation with marketing, 

facility management, and technology implementation, transformed Swell to become the leader of 

the postproduction community of Chicago. 

In the early 1990~~ 4 ,&
before the concept of non-linear editing was accepted and understood in " 

advertising and film communi!y, Ron forged the truil with a company called AVID Technolog$ 

is now the standard by which most films, music videos, commercials and television shows are 

creatively edited. Becoming one OF the first to embrace and incorporate the idea of creatively 

editing commercials and films with a computer, Ron lead the way to placing the technology into the 

mainstream of the Chicago production and advertising market. 

Currently, Ron serves as Executive Producer of RainUp and Pivotal Pictures in Chicago. He-is also 

well know in the music industry as a Tour/Production or Stage Manager for acts such as Ezra 

Furman and the Harpoons, The Redwalls, The Fray, Liz Phair, The Freddy Jones Band, Andrew Bird 

and The Whigs. 

Stan Smith has built extensive Pubtic Affairs, Government Relations, Investor Relations and p#, 
Communications Marketing experience through h'is involvement in the political, go,vernmental, ' 'a 

professional sports and corporate arenas. 

A veteran of privgte enterprise and charity involvement, Stan owns the fi'rm Smarter Story, 

specializing i~PR, Government Relations, Media and Digital Canvergenc&nd is  a partner in 

http://www,SmarterTrosh.com/. He is active* in the charitable areno asfihe ~xairrnanEmeritus 

the ATBT Jeb Bush Florida Classic rci&iilg over F i p  Million D Iers for Cystic Fibrosis since 1&JStan formerly headed up the concepfublization, brand cr tion 6nd media rollout of http:// 

www.MyFlo~ida.com/- the Stdte,of Floridb's QfFicial Web Portal?The WFlorida b r a d  do@ 
C 

appears on ,over. 20 million auto license plates. / F --qLt 
P 

\, 
Previously, he served as ~ i r b ~ t o r  of Communications - at- Hui.zenga H 

'I

hidings, ln~&(Hv- v 
/ 

-- - - ...-personal*spokesm6nand speech writer for H. Waynb Huizenyu, world renowped enrreprenelli' who 

b'uilt three 6orfund5~0 , , .  ~6m'~flnies;waste ~ a n a ~ e m e n t ,  , Blockbuster and AutoNation. Stan 

rc~nduqted medib.tbldtions and.inkrnal kohmunlcatior;s between ~ ~ l * a n d  five NYSE public 
rs 'L* * 

comp'anies: ;b.ribus Florida Panthers- and .private companie'san2,thk HHI 6wned'diahi ~ o r ~ h i n s ,  * -
s .
.Florida ~ d d i n r  s$orts frar I - ' - - - '' $ 1  1'* '  7 :  ' , 2 .  
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Key experience for special events includes communications strategy an lementation Far the i 
1988 Republican National Convention, 1989 U.S. Presidential Stanley Cup, 

1997 World Series, 1999 Super Bowl and the 2006 Florida Governor's ~ r 8 k t i o nt e a m ~ h ~  

Prior to working for Mr. Huizenga, Stan held a number of positions in the public affairs aren 

including Director of Communications for the Florida Departmentof State in 1995, and Pres! 

Secretary and spokesman for the Florida Republican Party from 1989 until 1992. He also served I 

as Communications Field Advisor in 1 1 southern states for the Republican National Committee 

under the late Chairman Lee Atwater in 1989 and played a lead role in the 1989 special el~rtinnd 

of lleana Ros-Lehtinenas the first Cuban- American member elected the U.S. House of , 
Representatives. V' 

Stan is a former State (Kentucky)Communications Director for George H.W. Bush's 1988 campaign ', 
for President. Prior to that he served as a writer, narrator and publicist for Kentucky ~ducatfonal i,, 

Television and is a 1986 graduate of Wheaton College in Illinois. , 

Stan received his First Associate Producer credit for a feature length film for Fatboy The Movie 
' ,  

I 

http://www.fatboythemovie.com/ released in 2005 and also is active in the Florida Association of .A 

Broadcasters. 
4 

Chief Donald W. De Lucca was a twenty-six year veteran of the Mim.i Beach Police Department. 

He rose steadily through the ranks becoming Chief in October 2001. Donald has a solid breadlhi 
7 

and depth of departmental experience in both operations and administration. He has built a record'# 

of distinguished service with an agency of 402 sworn and 164 civilian employ6^es, an annual 

budget of over $70 million and a community which swells From 95,000 residents to the hundreds of 
t'..\r.. "r,

thousands of visiiors for special events (over ten million visitors annually]. 
C 

With the continued growth in the popularity of Miami Beach as h e  dest choice for o 

town and local visitors alike, Chief 0b Lucca has, been taske th devel6ping?nnovative plah 

a steady stream of major events and balancing the needspp"thefesident population withI I the huge 

increase in the amount of.viaiton. to-the City. *Toachieve thjs pivotal balance,Chief ~eTLb$cahas;' 
ifocused on develop;ng the depa;tmenttr qeitest resourcd- its ~eople.By elevating-the emphdrir 

I ' 

placed on top quality tm6ing throughout each employee1$ the lead nc i law; career, ers bPfol 
P--

ut~6f 

1s for 

4 
enforcement indbstry &re beirfg develbped today. ,6 

I 

Lucca And 
has led the MBPDto , 

that executes dn its $ 
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1 
- 8

k 
During Chief De Lucca's tenure with the MBPD, the department has a c h v e d  0th international andP
state accreditation, actively pursued comprehensive community policing initiatives basedQf'0. 

district policing plan, initiated the use of non-lethal weapons, developed a Crisis Intervention 

and instituted a Special Events Voluntary Response Team to facilitate the staffing of maior eve 

Chief De Lucca has also conducted leadership training for the California Highway Patrol, New York 1 

Police Department, the University of Southern CaliFornia, Maricopa Caunty Arizona, and the Los : 

Angeles Port Aufhority Police. Chief De Lucco is a consummate law enforcement professional 

an uncompromising commitment to duty and honor as well as a motivational leader who gyft 
example and inspires loyalty and exceptional performance. 

BmYeebvrlmmm gC 

John Timoney was appointed Chief of Police of the Miami Police Department on January 2, 2003. 
Prior to that, he served four years as the Police Commissioner of the Philadelphia Police 

- .  
Department, where he commanded a diverse police force of approximately 7,000 officers and over ~ l l t  
900 civilian employees in the fifth largest metropolitan city in the United States. The majority of his 
career, twenty-nineyears, was spent as a member of the New York City Police Depattment where 

he rose through the ranks to become the youngest bur-star chief in the history of that department. ,'.d /)
I ,  , 

During Chief Timoney's seven years as Miami Police Chief, he lowered crime in all maior 

categories, strengthened the Department's integrity, revised procedures f a  greater accountabi l i~~\  

implemented one of the most progressive deadly 'physical force policies In the cuuntry, and reduced "d 

the number of police shoatings of civilians. It is noteworthy that during the first 6enty months of his 

administration, not a single shot was fired at a civilian by a member of the MPD. A year later, j 

department wen(on additional &elve months without a single shot fired at civilian. buc)l 

* A 
Chief Timoney's distinguished law enforcement career began in 1967d e n  % joined the rank 

the New York City Police Department 'ASa 

Precinct the South Bronx, and later or a narcotic to tKe+Narcotics Division. He serve 

in a variety of other,asrig?rnents withii, the New 
precincts, th& Organized Crime tontrol ~ u r i a u ,  

~ana~erner i t ,Analysis an*d.planning. ', %?
* '  * r I /  * /

He is the,recipientaf,o~r 67 ~e~a; tAentmedalq, including rrta Medal gf Valdr. Jo 

Tlmohey rapidly k e  throu$hithe rcinkssf the New York Poliee Department, bLginning with a 

to Lieutc 

Deputy chief 'in 1 9 r ~  
e * ,  

I ' 
I ,  < s 

'- ,. , 
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Recognized for his leadership and operational expertise, Chief Timoney was appointed First ~ e ~ u t j / :  


Commissioner on January 13, 1995, the second highest rank in the Nqw,. vork City Police 


Department. As First Deputy Commissioner of the New York Police ~e~artm*, his halltqdfi 
',: 


Al 

accomplishment was the reorganization of the Department including the merger of the New 


Police Department with the Transit & Housing Police Departments resulting in a unified City P 

Department of 39,000 officers and 9,000 civilian employees. 


t 
I 

John Timoney holds two Master's degrees. He is  a very vocal proponent for greater formal 

education of police officers and democratic policing throughout the world, and is considered ..d 
among the nation's highest authorities on terrorism. To this end, he founded the lnternationa 

Institute for Democratic Policing. Furthermore, he has been personally requested by high-rahi 

government officials to make a security needs assessment in Haiti, as well as to evaluate detainee 

facilities in Guantanarno Bay, Cuba. In July of 2007, Timoney trbveled tu Iraq as part of an 

independent commission entrusted to asses the readiness of the Iraqi military and police forces to I 

achieve primacy in the fight against terrorism. 
- 6 .  

A

Chief Timoney i s  the past President of the Police Executive Research Forum and serves on the % 

boards of the Penn lnstitute for Urban Research and Philadelphia University. He i s  also Co- 

Chairman of the FBI's South Florida Joint Terrorism Task Force. d 

,I$/ A .
Most recently, Chief Timoney has authored a book, Beat Cop to Top Cop: A Tale of Three Cities, ? 

published by the University of Pennsylvania Press. 

$1 d 
~ ~ Q S C I P M ~ ~ * 

, t; 
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Michael R. Johnson serves as general counsel and has assisted Ted Plana in the$roduction of other 1 
i 

air shows over the years. Michael has been ins~rumental in the formation and operation of i 


numerous start-uis, acquisitions bnd mergers, including the start up of ICSP.f America and t W \  


eventual merder with ID Label Inc. S Ei % 
I 
, 


Michael has been involved in other v8ritures, most of omtiliz&l,unique finan8 


opportunities capital; including: Archer Venture Barron Chase Securlr~es 


and Brenhuwd Commons . I/ CornerstonrHovsing's Illinois Housing Development ~ u t h b i i t ~ k  
issue of 

Low Income'Housing Tax credit.' I" P , v ',J
t . I 2 I 

Michael is a-former Heaiing Officer and,~rosecutor For the o f  state of Am b i s  and has had 
t 

other appointments bs A~sirtant ~ t t d k s ~  Ryan, LegblGeneral 6mPer Illinois Attorney General ~ i r h  
Advisor to !lliflois'%creta$ohstate Ge~rgeRyan's Department of Securities and is  currently ( 

Counsel to The whtrng taw Grouf, in chicago, Illinois. ,P I * . - ,  

4 I P . 


Michbel sdrfib'd@h:s i ;  ~urisdoctorate from OePbul 

9 ,  4 I J  niversity ~ t h o o  Aq Y  
, .v"xf '  n' ._'' '+"1-.,:. 
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b h  
Charles Sullivan has led a life that most people can only imagine. He has~rul left a mark on the, 3r

National Football League and the entertainment industry, 	 \I@,. J,  

In 1967, Charles was on the American Football League's team in organizing the logistics for 

Bowl I in Los Angeles. He also served as Co-Editor for the first Super Bowl game program. 

From 1968 to 1969, while serving in the U.S. Army, Charles worked on John Wayne's film prc t 

the Green Berets. Charles also coordinafed and organized the logistics for the visit of former 
. t a r  

President Lyndon B. Johnson to Fort Benning. While serving in Thailand, Charles was the 

Department of the Army's representutive in providing logistical support to NBC and the prqdP 

team for the Bob Hope Christmas show with performances in Thailand. He also coordinated OIIU 

organized the logistics for the visit of former President Richard M. Nixon to Thailand. 
i 

From 1970-1978. Charles was an Associate in the law firm of Sullivan & Cromwell. During that 

same time and until 1988, Charles served as Vice President of the New England Patriots Football 

Club, the NFL franchise owned by his late father, Billy Sullivan. ., 
-+ 

In 1978, Charles served as Founding Managing Partner of the New York law Office of Edwards & 
Angell, (now Edwards Angell Palmer & Dodge). The firm now has over 70 lawyers bnd has 

continued to be prosperous. $*",I: J 
Charles has also served as Chairman of the Executive Committee of the National Football League 

Management Council, the committee charged with collective bargaining with the NFL Players A!\ 
association and as Vice Chairman of Wells Natidnal Services, a company which provides a * *u 

' hospital television network and television hardware to more than 600 h ~ s ~ i t a l s . ~ ~ d d i t i o n a l  

successes include assisting in arranging $1 20,000,000 in financing for what was then called the 

Joe Robbie ~tadibm in Broward 'County, Florida the site of the 2010 owl (Super BO~I%L' I~)& 
producing thd'legendary Jackson Victory Tout featuring the late and his brotht 

The 55 shows grossed $76,000,00Q with attendance of 
L 

And, from 1988 to present, Charles has served as Presid 

that probides consulting forb wide mhge of businesses, 

Sullivan famIly own& rnbbi~e brbadcast truck company iriobtaining its contract w i t ( .~~S '  tg- ,I' 
provide m06ili broadcasf trucks for the David Letterman sh(ow whi ile thetEd Sullidn Theater w i  

being renovdtedand iubseqUently assisthg Game.Crpek x{it'h obtaining its cotWac/.with the ld 
wNetwork'for PJFL gades telecast by'the' NFL ~ s h r i o X .  	 1 '  

8 . .  
Bbston Collegemand a L1.M de&e,from ~ a r v a r dUnit 

4 * 
AeUnited fates A m y  frohihis participation in the Army R,,, .. 
tq~%e'~nd,was~rornotedto Captain in his second year of 

ad- 1 \r

u' 	 lir' 
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(/@'fh
Jim Harder: Current Airline pilot. Retired USAF Lt. Col. And former operations officer of the 

Thunderbirds. Over 4,000 hours of flying the F-16. 

Jim Tuccirone: Retried FAA Supervisor and currently works operations for 10 air shows 
throughout the US. 

Kevln Sullivan: Current FAA Tower Supervisor and is air boss for 12 air shows though OM! 

US. 

Jim Renshaw: Retired USAF Chief (2-130 Flight Engineer and currently works transit alert at , 

HomesteadAir Force Base. !, 
. , 

ITI - L 

A ~ R ~ W P I  ';a 

George Cline: Retired FAA Supervisor and current Presidentof Airboss, Inc. Also, Board Member 
of InternationalCouncil of Air Shows (ICAS) and FAA Instructor. 

4 ',
Lyle Holbrook: Current Officer in the CanadianAir Force. Former logisticscoordinatorfor the 
Canadian Forces Snowbirds. 

Leo Abate: Retired USAF Master Chief 38 years. Currently wwks transit alert& HomesteadAir 1 
Force Base. 1 

I 

Tom Oatmeyer: Retired USAF Col and Commander of ~omestead~i#;rcg ~ a s e .  -
0 r"

Rob Clark: Retired Chief of US Navy Seal Team Five. n -. * a$ 
Dan ~ e n s c h :US Army First s;rgeant and iormer Team eaaer of ~ ~ ' ~ r r n ~ ~ ~ o l d e r l~ n i ~ h t s l j  

r I 
Chrls Altman: US Arm)/ Chierf Warrant Officer and former n

* 
nembe lden Knil 

b j . . 
!Fred Patehon: detiisd.bs ~ rmy.Fidt Seigeant and Green ~er6 t .  fi., f 

i,yn,'' " h.' 
I I 

Dan HBrtnet*lR~t~red~ ~ ~ d ~ & n n ~ ~ e r ~ d a n twith pver 49 years alr,showjeuperience~ 
Q * ,, 

, . : I V 
I . b , -

I 
I i 

. 
I 'i 
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LtsgAlrk~Vl88rPrjB~DARD* is'w 
A local advisory board will be assembled to represent the various inte%Sts&the South Flgrida b, 
community. ? ( 9

di*, 
'+,f 

P~RTNRWIM 

Elected Officials 

City of Fort Lauderdale 

Broward County J v 
Fort Lauderdale Police Department 


Fort Lauderdale Fire Department di 


Fort Lauderdale Emergency Rescue 


Fort Lauderdale Chamber of Commerce 


Florida Department of Transportation 


Federal Aviation Authority 

U.S. Coast Guard 

I . 

, r 9,' 
M' 
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(*)! Bfemw-m~bm \-* (@; ' J ,  

The local events below are examples of pricing structures that are successfu~in our cohrr ". 
I 

Pompano Beach Seafood Festival $10.00 

Cranberry Jam...(Young Professionals for Covenant House) $20.00 
Pet Set White Party(Broward County Humane Society) $25.00 

Chili Cook Off $40.00 r d J J  
Weston Chocolate and Wine Festival $40.00 V 
Las Olas Wine Festival $100.00 

P 
-

,EXAMPLE FLL SCHEDU- -
27 - 29 APR2012 

eERFORMER 
i ~ l a ~Jump 
;Circle Flag 
1 Military Flyby 
,MilitaryFlyby 
,Parachute Demo 
Military Demo 

' Aerobatic Act 
Military Flyby 

I Rescue Demo 
1 ,Aerobatic Act 

II Military Demo 
~AerobaticAct 
iAerobatic Act 
&MilitaryFlyby 
I Military Demo 
AerobaticAct 
Coast Guard Demo 
Miltary Demo 
Heritage Flight 
Aerobatic Act 
Jet Team 

\TOTAL 
I 
i
;ALLARE HARD TIMES 

Q!,mmm 
05:OO 
5:OO 
1:oo 
6:OO 
12:oo 
15:OO 
1o:oo 
6:OO 
20:oo 
12:oo 
10:oo 
12:oo 
14:OO 
5:OO 
13:OO 
1o:oo 
8:OO 
13:OO 
6:OO 
1o:oo 

35:OO:OO 
4 Hours 

START S+OP 
0:OO:OO 0:05:00 
0:OO:OO 0:OS:OO 
0:04:00 0:05:00 
0:06:00 0:12:00 
0: 13:OO 0:25:00 
0:26:00 0:41:00 
0:42:00 0:52:00 
0:53:00 0:59:00 
1:oo:oo 1:20:00 
1:21:00 1:33:00 
1:34:00 1:44:00 
1:45:00 1:57:00 
1:58:00 2:12:00 
2:13:00 2:18:00 
2:19:00 2:32:00 
2:33:00 2:42:00 
2:43:00 251:OO 
2:52:00 3:05:00 
3:06:00 3:12:OO 
3:13:00 3:23:00 
3:24:00 3:59:00 

i ' 
b* %r* 

@ * .  - & ' ,  
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Credenticrls for Rasidenhand Business Employees... "k !,dl \Q 

ALBF would supply specific colorcoded, residential/business credentials (e.g. on inner which, rr--
view mirror hanging tag) as transit passes for persons who live and/or work within the restricted 
impacted areas, Properly displayed credentials would allow passage through the various colorc 
neighborhood checkpoints. 

"Park & Ride" Shutfle 

Discussions will take place to establish a limited, continuous "Park & Ride" shuttle bus servira* 
which would be offered by Broward County Transit from the City of Fort Lauderdale's 2 
downtown parking garage (blue line) and from Holiday Park (red line) to East sunria 

Boulevard at the Sunrise Intracoastal Bridge area. 
i' 

Parking would be a minimum of $5 at the downtown garage and $7at Holiday Park. The cost 
for round-trip shuttle service would be an additional $3 per person. Shuttle bus service would 
start at 8:OOam both days (April 2 4 ~and 25th) and end at 7:OOpm on both days. -. 

For more information, questions would be directed to ALBF or Broward County Transit (at 
9 

954-357-8400) as well as obtaining further details via the Broward County website (http:// 

www.broward.org/bct). 

Park & Ride from Downfown: 
Parking for the public would be from the downtown City OF Fort Lauderdale parking garg* 
(located across the street from the Main Library). Broward County Transit buses would p k k  !r 

up and drop off passengers along S.E. 1st Avenue between Broward Boulevard and S.E. 
2nd Street. 

Park & RM; from ~ o l i d &  Park: ?* 

Parking would be nccessed in Holiday Park from Federal Hi . 1 and Niningc 
Drive. Broward County Trandt'buses would pick Parker Playhouse (iu 

east of Federal Highway/U.S.. 1 in ~ o l i d a ~Park]. 
i f  

Passengers would be rqminded, when departing, the beach, tot to their vehicle via ,~&616tcod( 
systern: I r 

f .P : 
t I 7 - 7  . . 

Blue Line = Dow~town~ a r d ~ e. v. 
!$* 

e C . ' *'? i / 

Red Line = Holiday. Park . 3 6 r'. , I 

, k3 '. . , .b j 1 , t i.'?i 
. B ? . .  

I 

i 
, I ! f%

L,*'* ,.# a ! . I r, '  . I ' * , J  ' r*;':-.#.. r *. : 
L 

1 
4 

d 1.*", , - ,F' 
( 1' 

! 
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ALBF Acee~sibilifyb r  Persons with Disabilities... s 5 

w # I  

Recommended Parking: $-+e jiFk, t
Located at the Galleria Mall in the Open Lime L d .  Directions to be provided: om 1.95 
take the Sunrise Boulevard exit east to Bayvim hive and proceed south (turn right) and '.,-
follow signs around behind the Galleria Mall to the Open Lime Lot (at the east end of the 
Galleria Mall)." 

The Open Lime Lot would accommodate disabled individual's vehicles on a 'first.come 
served' basis. The Galleria Mallwould charge a daily parking fee TBD. l r f P  

Additional overflow parking would be located at Holiday Park (Federal ~ i ~ h w a ~ / ~ $  
and Nininger Drih) and downtown garage locations (along S.E. 1st Avenue betweer 
Broward Boulevard and S.E. 2nd Street). 

r' 

Accessible Seating Area: 

Local law enforcement officers would secure this area. .'. 
Located along AIA, just north of East Sunrise Boulevard, a special fenced& area would M 

be made available for individuals utilizing wheelchairs, walkers or other instruments for 
medical assistance with mobility. .I 

i,fOnly service guide dogs would be permitted anywhere in the ALBF gated areas. 

Individualsarriving at the ALBF gates, who are confined to a wheelchair-type conveyance 
would be admitted to the ALBF gated area wifhout fee or charge. $ \ 

'4 

Accessible Bathmom Fcrcifities: /-T' 

Located along East Sunrise Boulevard and AIA, this area would be just opposite the 
dirabledkccessible sea;ng section. 

wd 
# 

First aid stations, adjacent to the bathroom Facilities, would ma8ap@opriate sanitary'$ 
ALBFmaterials available. Additionbl "accessible" be,located~hroughout the ,1 

site. 
1 

1 

1 
Bicycles, Skakboads, ScDoinr o l d  kot$reytIes... : m i *t 'P \
This policy doer notopply topotorized wheelchair devices util~reaoy the disab18d.~ll)t;ic~clgp:. 
skateboards, Segways, elecfiicar gas scooters and motorcycles (or any other similar qpe conveyance] 
would be prohibited in a n i  area "of the ALBF Zone. 4

* I 
' .  4 

t.'' ' ~ i c ~ c l e .l&k:vp andl&avouldgl ~ d  dhthe following locdionr: ' 
-

~ d e t- West o f  North Birch ~md.(behind7-~levkn~td%r' 
south of N.E. J 9th Street).. * .  . 

2' + 

# " ,  5 

" ' P I  r*,i 
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2506 NClark S m
VERDANTCAPITALGROUP,LLC Suite 286 
A VERDANTCROTJPCOMPANY Chicago. IIIinois 60614 

July 7,2011 

Mr. Ted Plana 
NYCAS, Inc 

RE: Proposed Fort Lauderdale Beach Fest Project 

Dear Mr. Plana: 

Verdant CapitalGroup,LLC and its afliliated companies ("VCG") is very pleased to offer to you this 
Memonmdum of Understanding ("MOU"), with mutually binding terms and conditions to provide 
funding for your proposed Fort Laudcrdale Beach Fest project CFLBF"or "Project"). . 

As we continue to work with your team, certain due diligence items may be required from time to 
time, inclrtding but not limited to a "new" Fully executed contract with the City of Fort Lauderdale 
with specific bonding requirements. 

Being that our financial armngement is Joint-Venture in nature, WB sre able to provide the 
project with certain funds for the various son costs, including but not limited to: 

Any repoa  or studies, 
A bond in the amount as requested by the City of Fort Lauderdale, m cover all costs and 
expenses associated with hosting the Project, including. without limitation, public safety, 
maintenance, cleanup, utility connections, breakdown and removal, storage and repair or 
replacement of property. 
Preliminary architectural drawings and all required up-front engineering in order to 
complcte entitlements and secure county approvals. 

In addition to VCG as the bonding agent, a number of our affiliated companies will be 
participating sponsors in the event, as they are in all of our debuting worldwide marketing 
campaign. We have confidence in the development team you have assembled to move forward 
on all our projects, including Fort Lauderdale. We believe the integration of our clean energy 
solutions and systems will enhance the development and create a perfect showcase for our 
cutting edge technology. 

1 will be unable to be present at the July 1 2 ~presentation, but I or a Senior Representative will 
gladly join via phone. Although VCG policies and procedures prevent us from discussing 
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Debashis Ghosh 

Debashis Ghosh has 15+ years of experience providing business advisory services to clients 

cross border transactions involving technology transfers, investment decisions, and on large 3 

projects involving infrastructure development, mass transit, energy and oilfield services and 

renewable energy. His specific focus areas include investmentand pmiect advisory, economics.d' 

and business analyrics, using analykal approaches to leverage internal and external data, xtd- I 

developing customized tools to assist in strategic decision making. Dr. Ghosh has started 

led cross border consulting and investment advisory practices, and he has participated in projects 

involving cross-border investments, technology transfers, business process improvement, strbtegic 

costing, business process outsourcing, intellectual property analysis, transfer pricing, and litigation 

support. 
-r -

Dr.Ghosh i s  currently a Vice President with Charles River Associates, an internationally reputed 4 

strategic consulting firm with dozens of offices globally. Prior to joining Charles River Associates, 

Dr. Ghosh was a director with Houlihan Lokey. In this role, he was a senior leader in their business 

analytics and transfer pricing group. Before that, he was CEO of LaSalle Consulting Associates, $' 1k 
managing director of Keystone lndia Business IntelligenceGroup and Eastek Solutions, and 

national director of Ernst & Young's Strategic Costing Practice. $3, A 
Dr.Ghosh has given numerous speeches and presentations to professional audiences in the US, ' ** 
India, and Europe. He has been featured in numerous publications, including Accounting Today, 

CFO.com, and FEl.com, and he, has been interviewed by dozens of newspapers, television 
)ae)ilt

channels, and business publications in lndia and the US. 
4 

Dr. Ghosh has a Ph.D. in Economics from RiCe University in Houston,* ' li 
Economics from Presidency College, Calcutta, India top Jf,the class at . 
Calcutta university ' . I '  

. 4 

8 
&hYdPi 

Eric Jergensen ' " f i r * d
F' :* 

Eric ~ e r ~ e n l e nh'as beem6ctively involved in the development and growth of &dspc 
rnanufacturihg Busineises in Utah and tKe Infermountgin West for over twenty five ye 

bean influenticalinsth8akmspace ond bompositei inaustry in Utah having ossiaLd in 111. 

, *  f
organizatibn of t6e ~overnor's.lnitiatibef{r composite: Development 6 s  well as the USTAR (I 
Scienqe,I ~echnbr@fy)ttd!~ele6&h) i n i t i d ~ ein composites technolo& d8velopment. ; 

*4?- v 

As the. l?rss'i?4eht\bf invdlved-in the 

the capital Contour to its current 
' 4 " .  t * -* * p , ,  . * .  N' 

. i &  
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technological and production strengths. The capital formation strategie executed by Mr. 7.b

Jergensen, have also been used by other companies in the industry to Secure their growth and 


development. Contour will continue to be a major player in both the growt@8?ah's advd4!lhg '$ 


composites industry especially as the industry redirects its focus to sustainable and renewable 


technologies. 


Mr. Jergensen has also been active in community and civic leadership having served as a two term ? 

member of the Salt lake City Council - serving for eight years. He served as Chairman of the Salt : 


Lake City Redevelopment Agency Board of Directors for four of those eight years. Mr. ~er~enseo,~i"#' 


active on a number of statewide legislative committees and task forces and participates in npffonal 


political organizations. He also serves on a number of Boards and Committees including &ing 


chairperson of the YWCA of Salt Lake City's Communify Affairs Board, the Envision Utah Advisory 


Board and the Advisory Board of KUED Public Television. 


Mr. Jergensen is published in various national and regional publications on matters of politics and 


ethics. -


Mr. Jergensen is  married to Diane Sipherd Jergensen and they are the proud parents of three 


children. 
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SUN SENTINEL SATURDAY JANUARY 3,2009 

Opinion 

Edltorfal 

THE ISSUE:Alr &Sea Show 

Scheduled to return in 2010 

At a time when South Florlda munidpalities are cuttlng backon festivals and other 
family-Friendly activities, It'sgood to know there's one event that will return in 
2010. 

The air & Sea Show, an annual event that dazzled the senses of both young and old 
with spectacular military alr maneuvers, Is rising from the ashes thanks to two 
businessmen who received the Fort Lauderdale City Commlsslon's blessing. 

The beauty this time around Is it won't tax taxpayers. The promoters have agreed to 
pay all costs, post a $750,000 bond in case of problems and schedule the event at a 
time that it doesn't interfere with Mother's Day shopplng at Galleria Mall, according 
to a recent Sun-Sentinel report 

Let's face it. South Flo~lda has really missed the popular show slnce it lost Its 
McDonalds sponsorship in 2007, endinga 13-year run that boosted the area's Image 
and spotlighted U.S. armed forces. 

Plans to renlace the event wlth a rock concert seemed llke a desoemte. effort to 
appease a ~ommunity longing for the roar of fighter jets and the'heart-stopping 
moves of stunt pilots. Gyrating rock artists and electric guitars wouldn't have the 
same appeal 

Now that the deal is approved, organizers and city omclals wlll have to work out the 
logistics, including making it affordable for families. A minimal admlssion charge for 
premiere seating is possible, organizers sald. And that's reasonable, considering all 
the expenses the businessmen will incur. Bu the Alr & Sea Show can only be 
successful if spectators are there to see I t  Affordability has to be taken into account. 

BOTTOM LINE: Welcome the show back. 

r - * r  
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